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- @ 22.2% or 60,670,555 of USA Adults 18 or older Drank GATORADE in the past 7 days.
' — “ sn Typical Adults 18 or older who Drank GATORADE in the past 7 days are 42.8 years old (12.4% younger than

1,‘ average) and have a $90,085 (8.4% lower than average) annual household income.
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Sports drinks drank past 7 days: Gatorade



Typical Adults 18 or older who Drank GATORADE in the past 7 days are 43.8 years old (9.4% younger than
average) and have a $106,191 (5.6% lower than average) annual household income.

ﬁ 25.3% or 1,931,559 of CHICAGO DMA Adults 18 or older Drank GATORADE in the past 7 days.
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Sports drinks drank past 7 days: Gatorade

20.4% or 1,179,347 of WASHINGTON, DC DMA Adults 18 or older Drank GATORADE in the past 7 days.
Typical Adults 18 or older who Drank GATORADE in the past 7 days are 40.6 years old (15.3% younger than
average) and have a $125,610 (9.8% lower than average) annual household income.
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19.8% or 905,478 of SEATTLE-TACOMA DMA Adults 18 or older Drank GATORADE in the past 7 days.
Typical Adults 18 or older who Drank GATORADE in the past 7 days are 41.8 years old (13.3% younger than
average) and have a $111,085 (13.7% lower than average) annual household income.
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Sports drinks drank past 7 days: Gatorade



23.2% or 1,117,195 of PHOENIX DMA Adults 18 or older Drank GATORADE in the past 7 days.
Typical Adults 18 or older who Drank GATORADE in the past 7 days are 42.6 years old (13.1% younger than

GATORADEr # average) and have a $98,306 (8.2% lower than average) annual household income.
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| 22.2% or 60,670,555 of USA Adults 18 or older Drank GATORADE in the past 7 days.

Adults 18 or older who Drank GATORADE in the past 7 days are 20.3% less likely to be a college
graduate, 8.6% more likely to work full-time, 13.2% less likely to be married, 33.7% more likely to be a

parent of 1 or more children under 18.
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GATORADE &

25.3% or 1,931,559 of CHICAGO DMA Adults 18 or older Drank GATORADE in the past 7 days.
Adults 18 or older who Drank GATORADE in the past 7 days are 19.9% less likely to be a college
graduate, 5.5% more likely to work full-time, 8.1% less likely to be married, 36.6% more likely to be a

parent of 1 or more children under 18.

e 9.
* f.f Education Levels: Adults 18 or older Employment: Adults 18 or older ()O Marital Status: Adults 18 or older
\
Some High School or Less (not graduate) ] 5.:’}.61% Employed Full-Time or Part-Time Single, Never Married 4%
High School G’“g‘;‘;‘f [12th grade or T - Employed Full-Time (35 hours or more) _ Married _‘5

Some College Credit (no degree) Employed Part-Time (less than 35 hours) [léﬁ% Legally Separated I i::g

Associate's Degree (AA, AS, etc.) White Collar Divorced

College Graduate (4 year college) Blue Collar Widowed ] 1?’;

Postgraduate Degree Work From Home (most of the time or always) EQE%{. LGBTQ#+ (net) = 91;1%2%
who Drank GATORADE in the past 7 days = CHICAGO who Drank GATORADE in the past 7 days = CHICAGO who Drank GATORADE in the past 7 days W CHICAGO

2 Top-20 OCCUPUt’O"S.' Adults 18 or older Entrepreneurs/Government Workers * i ’M. Stage in LifE.' Adults 18 or older
 17.9%
5.5%
4.2% 4.1% 4.2% 3.9% 3.5% Parent of 1 or more Children under 18 N 2.7
2. 13.0% i
> - - - Working Mothers | — E.Jét;f%
Small Busi Owner Self-Employ Government Workers 9.1%
53% LN 7% g ATz 5% 5.4% 61% Parent of 1 or more Children Under Age 2 - 5 6%'
3. N 2% . 0% 3% 3y gy Mo R 12.0%
I 1 I I I . . . . l'2". = Il}x:,‘ M,J;" 1.m.-m LORO% | 0% o o07% Parent of 1 or more Children Age 2-5 B s g
- =
. 18.6%
le & 5-"0 &,‘.@ Qe?& ﬁp@ ,,ﬁoo o 3?\ (j_-i‘ &sﬁ\gc- ‘ﬁ"\& f& d&&‘,«‘ P f\ f \,‘.) “@b@ tfz 'f*‘&, # d"'l Parent of 1 or more Children Age 6- 11 . 115%
" A A AR & @ A S
9 # ) K R & & < & Sl & o ; 19.8%
¥ «@b‘& ng‘? o é‘,\" &o\éﬂ'o f‘,‘f o eb"’ &feé‘ (p *@V é{’e, Qf@“ <:)0\" f & g @45' dfb‘f _D‘b"f Parent of 1 or more Children Age 12 - 17 N 1.0
y & ¢ 8 o & ¢ '
PO S A G < & & & & i 6.6%
e.°°0 4\& i 4,4“3 d&&# “»@ﬁ & QQ:P .ﬁ’& I3 ‘\é@ & ",:‘a & o Parent of 1 or more Children in College .
< & by >
*f « oeé’? \“‘,,o Grandparent of 1 or more Children under 18 15.9%
R N 21.3%
¥
who Drank GATORADE in the past 7 days W CHICAGO who Drank GATORADE in the past 7 days B CHICAGO
CHICAGO DMA Searborough R1 2026: Feb25-Feb26 Qual intab 968

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC.

All rights reserved

Sports drinks drank past 7 days: Gatorade

32.3

%



20.4% or 1,179,347 of WASHINGTON, DC DMA Adults 18 or older Drank GATORADE in the past 7 days.
Adults 18 or older who Drank GATORADE in the past 7 days are 22.3% less likely to be a college
graduate, 4.9% more likely to work full-time, 12.3% less likely to be married, 19.3% more likely to be a
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parent of 1 or more children under 18.
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19.8% or 905,478 of SEATTLE-TACOMA DMA Adults 18 or older Drank GATORADE in the past 7 days.
Adults 18 or older who Drank GATORADE in the past 7 days are 24.3% less likely to be a college
graduate, 10.% more likely to work full-time, 18.5% less likely to be married, 44.9% more likely to be a

parent of 1 or more children under 18.
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114 b Stage in Life: Adults 18 or older
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23.2% or 1,117,195 of PHOENIX DMA Adults 18 or older Drank GATORADE in the past 7 days.

Adults 18 or older who Drank GATORADE in the past 7 days are 21.5% less likely to be a college
graduate, 17.4% more likely to work full-time, 14.4% less likely to be married, 41.3% more likely to be a
parent of 1 or more children under 18.
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1144 Stage in Life: Adults 18 or older
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22.2% or 60,670,555 of USA Adults 18 or older Drank GATORADE in the past 7 days.
Adults 18 or older who Drank GATORADE in the past 7 days are 13.9% less likely to own their home,
12.1% more likely to own a higher valued home, 8.9% less likely to have a single-family home, 11.9%

more likely to have a dog.
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25.3% or 1,931,559 of CHICAGO DMA Adults 18 or older Drank GATORADE in the past 7 days.
Adults 18 or older who Drank GATORADE in the past 7 days are 10.7% less likely to own their home, 4.1%

more likely to own a higher valued home, 10.3% less likely to have a single-family home, 5.2% more likely
to have a dog.
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20.4% or 1,179,347 of WASHINGTON, DC DMA Adults 18 or older Drank GATORADE in the past 7 days.
Adults 18 or older who Drank GATORADE in the past 7 days are 23.2% less likely to own their home,

10.6% more likely to own a lower valued home, 17.% less likely to have a single-family home, 12.9% more

<
GATORADE ¢ likely to have a dog.
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| 19.8% or 905,478 of SEATTLE-TACOMA DMA Adults 18 or older Drank GATORADE in the past 7 days.
Adults 18 or older who Drank GATORADE in the past 7 days are 16.% less likely to own their home, 17.%

more likely to own a lower valued home, 6.7% less likely to have a single-family home, 25.8% more likely
| to have a dog.
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l 23.2% or 1,117,195 of PHOENIX DMA Adults 18 or older Drank GATORADE in the past 7 days.
Adults 18 or older who Drank GATORADE in the past 7 days are 11.5% less likely to own their home, 7.1%

more likely to own a lower valued home, 10.2% less likely to have a single-family home, 17.7% more likely
| to have a dog.
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22.2% or 60,670,555 of USA Adults 18 or older Drank GATORADE in the past 7 days.

Adults 18 or older who Drank GATORADE in the past 7 days are 4.6% more likely to look up D-I-Y advice
online, 12.2% less likely to always vote in local elections, 8.5% more likely to belong to a gym, 7.% more
likely to fly domestic past yr.
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l:

GATORADE ;3‘ likely to fly domestic past yr.

25.3% or 1,931,559 of CHICAGO DMA Adults 18 or older Drank GATORADE in the past 7 days.
Adults 18 or older who Drank GATORADE in the past 7 days are 6.7% less likely to look up D-I-Y advice
online, 3.9% less likely to always vote in local elections, 5.4% more likely to belong to a gym, 8.3% more
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20.4% or 1,179,347 of WASHINGTON, DC DMA Adults 18 or older Drank GATORADE in the past 7 days.
Adults 18 or older who Drank GATORADE in the past 7 days are 2.8% more likely to look up D-I-Y advice
online, 17.6% less likely to always vote in local elections, 23.7% more likely to belong to a gym, 14.3%
more likely to fly domestic past yr.
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19.8% or 905,478 of SEATTLE-TACOMA DMA Adults 18 or older Drank GATORADE in the past 7 days.
Adults 18 or older who Drank GATORADE in the past 7 days are 12.6% more likely to look up D-I-Y advice

online, 16.7% less likely to always vote in local elections, .4% less likely to belong to a gym, 5.8% more
likely to fly domestic past yr.
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likely to fly domestic past yr.

23.2% or 1,117,195 of PHOENIX DMA Adults 18 or older Drank GATORADE in the past 7 days.
Adults 18 or older who Drank GATORADE in the past 7 days are 9.6% more likely to look up D-I-Y advice
online, 22.5% less likely to always vote in local elections, 6.6% less likely to belong to a gym, 1.4% less
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Past 30-days QSR Users: Adults 18 or older
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Past 12 mo
Slot Machines
Table Games (Craps, Poker, etc.)
Bar / Nightclub
Upscale Restaurant

Stage Show / Concert

22.2% or 60,670,555 of USA Adults 18 or older Drank GATORADE in the past 7 days.

Adults 18 or older who Drank GATORADE in the past 7 days are 10.6% more likely to use QSRs past mo.,
7.5% more likely to use Sit-Down Restaurants past mo., 22.6% more likely to use Casinos past yr., 51.9%
more likely to smoke cigarettes.
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Past 30-days QSR Users: Adults 18 or older
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25.3% or 1,931,559 of CHICAGO DMA Adults 18 or older Drank GATORADE in the past 7 days.

Adults 18 or older who Drank GATORADE in the past 7 days are 11.9% more likely to use QSRs past mo.,
12.7% more likely to use Sit-Down Restaurants past mo., 22.4% more likely to use Casinos past yr., 69.%
more likely to smoke cigarettes.
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Avg. Monthly Sit-Down Restaurant Meals:

Drank Past 30-days. Adults 18 or older
Ui

Any Type of Beer -
Wine

Imported Beer
Domestic Regular Beer

Domestic Light Beer

Microbrew / Craft Beer

10.
9.8%

746,819

wwho Drank GATORADE in the past 7 days ® CHICAGO

CHICAGO DMA Scarborough R1 2026: Feb25-Feb26

Table Games (Craps, Poker, etc.)

Qual Intab

968

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

akan Bagel/
Burgers /  Donut/
Sports Bar  Bakery

wings/ upscale steakhouse seafood

= who Drank GATORADE in the past 7 days uCHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank GATORADE in the past 7 days 31.5%

(elelonll 1,679,504 22.0%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines
E 4%

4.8%

Bar / Nightclub
Stage Show / Concert
Upscale Restaurant
Sports Betting

Spa

Other Gambling

Used Past 30-days: Adults 18 or older

Cigarettes

a / Cannabis

Casinos visited past 12 Yes

w who Drank GATORADE in the past 7 days = CHICAGO

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Sports drinks drank past 7 days: Gatorade

#who Drank GATORADE in the past 7 days



Past 30-days QSR Users: Adults 18 or older

‘ 1time
% 2times
3 times
4 times
5 times
6 - 9times

10 times or more

# who Drank GATORADE in the past 7 days

Total Aggnthly QSR Users:

82.1

12.7%

B WASHINGTON, DC

Avg. Monthly QSR Meals:

more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1 time

2 times

3 times

4 times

5 times

14.8%

16.1%

5%

8.0%

6-9times

10 times or more 3, 4%

® who Drank GATORADE in the past 7 days

Total ly Sit-Down Users:
83.1% 71.6%

W WASHINGTON, DC
Avg. Monthly Sit-Down ant Meals:

20.4% or 1,179,347 of WASHINGTON, DC DMA Adults 18 or older Drank GATORADE in the past 7 days.
Adults 18 or older who Drank GATORADE in the past 7 days are 10.6% more likely to use QSRs past mo.,
16.1% more likely to use Sit-Down Restaurants past mo., 34.5% more likely to use Casinos past yr., 7.1%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Caffee  rafan mdr steakhouse Upscale  Wings/  seafood
House / Burgers /
Coftee Bar m«y sports Bar

= who Drank GATORADE in the past 7 days B WASHINGTON, DC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank GATORADE in the past 7 days 34.3%

WASHINGTON, DC B IRCZ X703 25.4%

Drank Past 30-days. Adults 18 or older
Uauor

Any Type of Beer

Wine

2,050,723 35.5%

Domestic Regular Beer 2,306 541 22.6%

Domestic Light Beer 1015,495 17 5%

Microbrew / Craft Beer

w who Drank GATORADE in the past 7 days

WASHINGTON, DC DMA

Scarborough R1 2026: Mar25-Mar26

B WASHINGTON, DC

Past 12 months Casmo

Slot Machines
Table Games (Craps, Poker, etc.)
Bar / Nightclub

—

Spa

2.9%
Other Gambling M 1.9%

= who Drank GATORADE in the past 7 days

Qual Intab 1,180

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

8.6%
Sors e e 4
5.2%
2.1%

Activities: Adults 18 or older

29.3%

Used Past 30-days: Adults 18 or older

a / Cannabis Cigarettes

Casinos visited past 12 Yes
= WASHINGTON, DC

Sports drinks drank past 7 days: Gatorade

= who Drank GATORADE in the past 7 days



Past 30-days QSR Users: Adults 18 or older

1time

% 2 times

3 times

11.2%

4 times 10.8%

5 times
6 - 9times

10 times or more 10.0%
®who Drank GATORADE in the past 7 days

Total Aggnthfy QSR Users:

W SEATTLE-TACOMA

Avg. Monthly QSR Meals:

19.8% or 905,478 of SEATTLE-TACOMA DMA Adults 18 or older Drank GATORADE in the past 7 days.

Adults 18 or older who Drank GATORADE in the past 7 days are 14.5% more likely to use QSRs past mo.,

8%

more likely to use Sit-Down Restaurants past mo., 48.3% more likely to use Casinos past yr., 88.2% more

likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[} 1time 17.0%
2tmes
3times
4times

-

10 times or more

® who Drank GATOMDE in the past7 days W SEATTLE-TACOMA
Total ly Sit-Down Users: Avg. Monthly Sit-Down ant Meals:
68.7% 68.1%

Drank Past 30-days. Adults 18 or older

Liquor

Any Type of Beer
Wine
Imported Beer

Domestic Regular Beer

7 21.2%

17.3%

12.9%
15.0%

Domestic Light Beer

'v
|

792,592

Microbrew / Craft Beer 05,395

wwho Drank GATORADE in the past 7 days B SEATTLE-TACOMA

SEATTLE-TACOMA DMA Scarborough R1 2026: Mar25-Mar26

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

coffee Bagel/ wings/ upscale Seafood steakhouse
House / Donut/  Burgers/
Catfee Bar Bakery  Sports Bar

Chinese  malian

= who Drank GATORADE in the past 7 days W SEATTLE-TACOMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank GATORADE in the past 7 days 30.2%

SEATTLETACOMA [ELYE 0 18.7%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightclub

Stage Show / Concert

Sports Betting

Spa

Other Gambling

Used Past 30-days: Adults 18 or older

Cigarettes

a / Cannabis

Casinos visited past 12

Qual intab

= who Drank GATORADE in the past 7 days m SEATTLE-TACOMA

674

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Sports drinks drank past 7 days: Gatorade

Vape

wwho Drank GATORADE in the past 7 days W SEATTLETACOMA



Past 30-days QSR Users. Adults 18 or older

1 1time
% 2
stmes

4 times

5 times

6 - 9times

10 times or more

% who Drank GATORADE in the past 7 days

Total Monthly QSR Users: Avg. Monthly QSR Meals:
90.1%

84.5%

23.2% or 1,117,195 of PHOENIX DMA Adults 18 or older Drank GATORADE in the past 7 days.
Adults 18 or older who Drank GATORADE in the past 7 days are 6.6% more likely to use QSRs past mo., .5%
less likely to use Sit-Down Restaurants past mo., 5.9% more likely to use Casinos past yr., 17.9% more likely

to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
. —

& time 17.5%

2 times

3 times 13 1%

4 times

5 times 6.7%

6-9times 60%

10 times or more

# who Drank GATORADE in the past 7 days B PHOENIX
Total ly Sit-Down Users:  Avj it-Down Restaurant Meals:
72.3% 72.7%

Drank Past 30-days. Adults 18 or older

Any Type of Beer
Liquor

Wine

Imported Beer
Domestic Light Beer
Domestic Regular Beer

Microbrew / Craft Beer

wwho Drank GATORADE in the past 7 days W PHOENX

PHOENIX DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

malan steakhouse Wings/ Bagel/ upscale seafood
Bugers/  Donut/
Sports Bar  Bakery

Chinese

= whao Drank GATORADE in the past 7 days ' PHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank GATORADE in the past 7 days 26.9%

PHOENIX Y3 €] 17.4%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines 7]

!4%

Table Games (Craps, Poker, etc.)
Bar / Nightclub
Upscale Restaurant

Sports Betting

Used Past 30-days: Adults 18 or older

a / Cannabis

Stage Show / Concert
Other Gambling ml%s's%
242.0%
Spa 2.5% Casinos visited past 12 Yes
w who Drank GATORADE in the past 7 days ® PHOENIX

592
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Sports drinks drank past 7 days: Gatorade

Cigarettes

# who Drank GATORADE in the past 7 days



22.2% or 60,670,555 of USA Adults 18 or older Drank GATORADE in the past 7 days.

Adults 18 or older who Drank GATORADE in the past 7 days are 3.5% less likely to have a 401K, 6.1% less
likely to have an Auto Loan, 7.7% less likely to Invest/Trade Stocks Online, 5.6% more likely to pay with their
Debit Card.

mﬁalnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds TR
Money Market Funds gzm
Bonds e

Other (Crypto / NFTs / Metals, etc.) s.:’:%
529 Plan / College Savings Plan ¢

2% L 8.8%

Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home

o

Checking Debitor ATM  Savings Credit Card

02037 2

Online Mobil

Online Bill

Account card Account Banking Banking Paying Market  Deposit{CDs) Home  Improvement
Second Home or Real Estate Property Account Mortgage L:::‘:; |I:|:;.e

= who Drank GATORADE in the past 7 days mUSA ® who Drank GATORADE in the past 7 days H USA

Professional Services Used*: Adults 18 or older | \gPast 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

Real Estate Agent

2%
3.3%
Estate Planning E 2‘::"%

L Hl 174

cash App

— 13 L3 28
Venmo MasterCard ~ Apple Pay

_ 0% (*Past 12 Months) VISA PayPal Zelle Debit Card Google Par American Discover  Store Credit Square Cash  Facebook Samsung Pay
Divorce / Family Attomney !’; 0% Express card Messenger
» who Drank GATORADE in the past 7 days = USA w who Drank GATORADE in the past 7 days mUSA
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 5,157
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338

Sports drinks drank past 7 days: Gatorade



Card.

25.3% or 1,931,559 of CHICAGO DMA Adults 18 or older Drank GATORADE in the past 7 days.
Adults 18 or older who Drank GATORADE in the past 7 days are 4.5% less likely to have a 401K, 6.7% less likely
to have an Auto Loan, 4.7% less likely to Invest/Trade Stocks Online, 4.% more likely to pay with their Debit

ﬁ Investments Owned: Adults 18 or older
e ¢ |

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds P 18.2%
4,22 12.1%
967,075 12.7%

0,155 13.0%
841,218 11.0%

8.7%
8.4%

8.1%
7.5%

6.6%
5.8%

M who Drank GATORADE in the past 7 days

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)

529 Plan / College Savings Plan

Second Home or Real Estate Property

M CHICAGO

Financial Services Has and/or Uses: Adults 18 or older

6.8%

5% 3as 4% 00 3.0%
E ET e B comne TN
Personal Loan

x31.753

ATM Online Mobile Online Bill

Checking Debit or Savings

Credit Card Home Money Home
Account card Account Banking Banking Paying Mortgage Deposit (CDs)  Market Home  Improvement
Account Mortgage Loan or Home
Equity Loan
= who Drank GATORADE in the past 7 days u CHICAGO

Professional Services Used*: Adults 18 or older

Tax Preparation Service
Financial Planner

Online Investing / Stock Trading
Accountant

Insurance Agent at a Local Office (not online)

Estate Planning S

21%

Real Estate Agent 2.4%

Divorce / Family Attorney !.015-;6" etz Motls)
m who Drank GATORADE in the past 7 days m CHICAGO
CHICAGO DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 968

All Graphs and HBIA! Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Al rights reserved.

y'E'Past 3-Months Payment Methods Used: Adults 18 or older

10.5% 9,596

American  Square Cash
Express

53% 60% 479 409

Facebook  Samsung Pay
Messenger

MasterCard ~ Apple Pay

Store Credit
Card

Discover

Google Pay  Cash App

Venmo

® who Drank GATORADE in the past 7 days = CHICAGO

Sports drinks drank past 7 days: Gatorade



20.4% or 1,179,347 of WASHINGTON, DC DMA Adults 18 or older Drank GATORADE in the past 7 days.
Adults 18 or older who Drank GATORADE in the past 7 days are 7.3% less likely to have a 401K, .% more likely

to have an Auto Loan, 5.9% less likely to Invest/Trade Stocks Online, 1.5% less likely to pay with their Debit
Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan -

;,;38,141
IRA (Individual Retirement Account) E
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

l18.5% 9.2% 829 6.0%
Other (Crypto / NFTs / Metals, etc.) ﬂ % 260 42%
Bonds 571,615 99% Checking Debitor ATM  Savings  Credit Car: Online Online Bill Mohile Home Auto Loan Money  Certificates of Personal Loan Home
Account card Account Banking Paying Banking  Mortgage Market  Deposit {CDs) Home  Improvement
5.8% Account Mortgage Loan or Home
Second Home or Real Estate Property & 3.0% Equity Loan
¥ who Drank GATORADE in the past 7 days B WASHINGTON, DC

= who Drank GATORADE in the past 7 days ® WASHINGTON, DC

Past 3-Months Payment Methods Used: Adults 18 or older

Professional Services Used*: Adults 18 or older

Tax Preparation Service

S

:0993%
Online Investing / Stock Trading :

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

10.3%10.4% 10.5%
7a% B9%

Estate Planning

Debit Card Venmo MasterCard ~ Apple Pay

B 5% (*Past 12 Menths) CashApp  GooglePay  American Discover  Store Credit Square Cash Samsung Pay Facebook
Divorce / Family Attorney Enunm Express card Messenger
= who Drank GATORADE in the past 7 days m WASHINGTON, DC = who Drank GATORADE in the past 7 days = WASHINGTON, DC

WASHINGTON, DC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 1,180
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Sports drinks drank past 7 days: Gatorade



19.8% or 905,478 of SEATTLE-TACOMA DMA Adults 18 or older Drank GATORADE in the past 7 days.

Adults 18 or older who Drank GATORADE in the past 7 days are 6.% less likely to have a 401K, 2.% less likely to
have an Auto Loan, 18.3% less likely to Invest/Trade Stocks Online, 4.7% more likely to pay with their Debit
Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan

IRA (Individual Retirement Account)

1,815,721 39.6%

89 47.8%

Stocks or Stock Options
Mutual Funds
Money Market Funds

Bonds

7.0% 63% 6.7%
5% b2 33y 5%

21 B1%

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property Checking Debitor ATM  Savings  Credit Card Online Mobile Online Bill Home Money Studentloan Refinanced Personal Loan  Home
Account card Account Banking Banking Paying  Mortgage  Market Deposit (€Ds) Home Improvement
. i B.7% Account Mortgage Loan or Home
529 Plan / College Savings Plan 81% Eqity Loan
® who Drank GATORADE in the past 7 days B SEATTLE-TACOMA = who Drank GATORADE in the past 7 days = SEATTLE-TACOMA

Professional Serw'cessed*: Adults 18 or older y'E'Past 3-Months Payment Methods Used: Adults 18 or older

Online Investing / Stock Trading 9‘1"8‘900‘

Tax Preparation Service

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)

Estate Planning 9.2% 9.9%

1B sk 5% a7%

DebitCard MasterCard Apple Pay GooglePay  Cash App American  Store Credit  Discover  Square Cash  Facebook  Samsung Pay

Real Estate Agent

Leavean

- s 1.1% (*Past 12 Months)
Divorce / Family Attorney 1.2% Express card Messenger
= who Drank GATORADE in the past 7 days m SEATTLE-TACOMA ® who Drank GATORADE in the past 7 days m SEATTLE-TACOMA

SEATTLE-TACOMA DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 674
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Sports drinks drank past 7 days: Gatorade



23.2% or 1,117,195 of PHOENIX DMA Adults 18 or older Drank GATORADE in the past 7 days.

Adults 18 or older who Drank GATORADE in the past 7 days are 8.4% more likely to have a 401K, 15.% less
likely to have an Auto Loan, 14.2% less likely to Invest/Trade Stocks Online, 15.9% more likely to pay with
their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan 976,587 ALO0%

IRA (Individual Retirement Account) -
Stocks or Stock Options

Mutual Funds

Money Market Funds

Second Home or Real Estate Property

Other (Crypto / NFTs / Metals, etc.)

O9% ST% 1% 30% 0 37%
% 72 m ‘m.'-:-: ﬂ

s o 5 sais ol s sz | oo
Bonds Checking Debitor ATM  Savings  CreditCard  Online Mohile Online Bill Money  Certificates of Personal Loan Home
Account card Account Banking Banking Paying Market  Deposit{CDs) Home  Improvement
529 Plan / College Savings Plan =5 w,“‘;:: Abeoa Mortgage ":"’;:; ';“:"e
M who Drank GATORADE in the past 7 days B PHOENIX = who Drank GATORADE in the past 7 days = PHOENIX

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Past 3-Months Payment Methods Used: Adults 18 or older

S

Financial Planner
Online Investing / Stock Trading
Accountant Vi
Insurance Agent at a Local Office (not online) 0.2%
335,925 7.0%
jlorryd 3.4%

Real Estate Agent
g a0 7%

7.6%
a.2% 64% 45%

Estate Planning 2.1% A by 73 e m m
B 20.6% (*Past 12 Menths) visa Zelle PayPal Debit Card Venmo MasterCard ~ Apple Pay CashApp GooglePay American StoreCredit  Discover  Square Cash  Facebook  Samsung Pay
Divorce / Family Attorney E 0.9% Express card Messenger
m who Drank GATORADE in the past 7 days m PHOENIX ® who Drank GATORADE in the past 7 days = PHOENIX

PHOENIX DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 592
All Graphs and HBIA! Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Sports drinks drank past 7 days: Gatorade



Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 2 days, 23 hours, 39 minutes and 25
seconds each week with All Forms of Media.
79.5% of Adults 18 or older who Drank GATORADE in the past 7 days spend an avg. of 8 hours and 20 minutes each week listening to All

g
GATORADE f-EJ' Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Aduits 18 or older

Concurt
usage 56.1%

who Drank GATORADE in usa
the past 7 days

® who Drank GATORADE in the past 7 days m USA
USA  USAProjection  Scarborough R12026: Jan 25-Mor26  Qual Intab 5,157 USA Projection  Scarborough R12026: Jan 25-Mar26 ~ Qual Intab 24,338 HU b Sharre DfA Eve':jyth ing
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. e tioen e or Anything

Sports drinks drank past 7 days: Gatorade




Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 2 days, 23 hours, 56 minutes and 56
seconds each week with All Forms of Media.
I Et' 83.3% of Adults 18 or older who Drank GATORADE in the past 7 days spend an avg. of 8 hours and 43 minutes each week listening to All
GATORADE &5 Local AM/FM Radio, representing 10.1% of total time spent with all forms of Media.

. 96.2%

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

UM concurrent
= usoge %: 54.2%

who Drank GATORADE in the CHICAGO
past 7 days

Weekly
Reach %:

® who Drank GATORADE in the past 7 days m CHICAGO
CHICAGO ~ DMA  Scarborough R12026: Feb25-Feb26 ~ Qual Intab 968 CHICAGO ~ DMA  Scarborough R12026: Feb25-Feb26 ~ Qual Intab 4,001 Hubba rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. o Stpndthard for Anything

Sports drinks drank past 7 days: Gatorade



Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 2 days, 13 hours, 18 minutes and 30
seconds each week with All Forms of Media.

70.8% of Adults 18 or older who Drank GATORADE in the past 7 days spend an avg. of 7 hours and 10 minutes each week listening to All
Local AM/FM Radio, representing 8.3% of total time spent with all forms of Media.

Weekdy Avg. H:M:S/week with All Forms of Media:
Reach %: Adults 18 or older
e ...
st 59.8%
who Drank inthe N, DC
% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

&
&
® who Drank GATORADE in the past 7 days = WASHINGTON, DC
WASHINGTON, DC  DMA  Scarborough R1 2026: Mar25-Mar26 ~ Qual Intab 1,180 WASHINGTON, DC  DMA  Scarborough R12026: Mar25-Mar26 ~ Qual Intab 5,703 Hub ba rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Sports drinks drank past 7 days: Gatorade




Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 2 days, 23 hours, 30 minutes and 9
seconds each week with All Forms of Media.
71.9% of Adults 18 or older who Drank GATORADE in the past 7 days spend an avg. of 7 hours and 46 minutes each week listening to All
Local AM/FM Radio, representing 7.8% of total time spent with all forms of Media.

az

Avg. H:M:S/week with All Forms of Media:

Weekly
Reach %:

Adults 18 or older
- e
€oncurrent
usoge %: 62.1%
who Drank GATORADE in the SEATTLE-TACOMA
past 7 days

®m who Drank GATORADE in the past 7 days B SEATTLE-TACOMA
SEATTLE-TACOMA ~ DMA  Scorborough R12026: Mar25-Mar26  Qual Intab 674 SEATTLETACOMA ~ DMA  Scarborough R12026: Mar25-Mar26 ~ Qual Intab 3,887 HUbb Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. o Stpndthard for Anything
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Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 2 days, 23 hours, 16 minutes and 34
seconds each week with All Forms of Media.

‘Ek 83.3% of Adults 18 or older who Drank GATORADE in the past 7 days spend an avg. of 8 hours and 20 minutes each week listening to All
GATORADE &8 Local AM/FM Radio, representing 9.7% of total time spent with all forms of Media.

®

Weekly Avg. H:M:S/week with All Forms of Media:
Reach %: Adults 18 or older
68:08:48
Concurrent
uUsoge %: 55.0%
who Drank GATORADE in the PHOENIX
past 7 days
% of Total

Weekly H:M:

Avg. Weekly
Hours:Minutes:

&
Y
\o""’
&
= who Drank GATORADE in the past 7 days m PHOENIX
PHOENIX ~ DMA  Scarborough R12026: Feb25-Feb26 ~ Qual Intab 592 PHOENIX ~ DMA  Scorborough R12026: Feb25-Feb26  Quol Intab 2,406 Hubbord Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.
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Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 2 days, 5 hours, 21 minutes and 52
seconds each week with All Forms of Ad-Supported Media.

76.8% of Adults 18 or older who Drank GATORADE in the past 7 days spend an avg. of 7 hours and 34 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Media.

g

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Aduits 18 or older

53:35:41
concurr
usage 58.3%

who Drank GATORADE in
the past 7 days

® who Drank GATORADE in the past 7 days m USA

o Share of Everything
USA USA Projection Scarborough R1 2026: Jon 25-Mar26 Qual Intab 5.1 USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338 H bb d 5
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( Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 2 days, 6 hours, 4 minutes and 26
ﬂ seconds each week with All Forms of Ad-Supported Media.

' '{ 80.% of Adults 18 or older who Drank GATORADE in the past 7 days spend an avg. of 7 hours and 46 minutes each week listening to
GATORADE ,El, Local Ad-Supported AM/FM Radio, representing 11.5% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

54:48:11
Concurre)
usage 55.9%

who Drank GATORADE in CHICAGO
the past 7 days

Weekly
Reach %:

® who Drank GATORADE in the past 7 days m CHICAGO
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BROADCASTING

Sports drinks drank past 7 days: Gatorade



Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 1 days, 20 hours, 8 minutes and 38
seconds each week with All Forms of Ad-Supported Media.
] E 68.4% of Adults 18 or older who Drank GATORADE in the past 7 days spend an avg. of 6 hours and 38 minutes each week listening to
GATORADE &8 Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 2 days, 4 hours, 10 minutes and 58
seconds each week with All Forms of Ad-Supported Media.
"!‘ 69.7% of Adults 18 or older who Drank GATORADE in the past 7 days spend an avg. of 6 hours and 53 minutes each week listening to
GATORADE “;“‘ Local Ad-Supported AM/FM Radio, representing 9.2% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Sports drinks drank past 7 days: Gatorade



| Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 2 days, 5 hours, 32 minutes and 54
seconds each week with All Forms of Ad-Supported Media.
81.1% of Adults 18 or older who Drank GATORADE in the past 7 days spend an avg. of 7 hours and 32 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 11.4% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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avg. of 65. minutes/day.

Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 7 hours and 37
minutes each day with All Forms of Ad-Supported Media. 76.8% listen to Local AM/FM Radio for an

(Local Radio delivers 10.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 66.7 mi
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| Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 7 hours and 43
minutes each day with All Forms of Ad-Supported Media. 80.% listen to Local AM/FM Radio for an
(Local Radio delivers 11.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 56.9 minutes/day.

| Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 6 hours and 18
minutes each day with All Forms of Ad-Supported Media. 68.4% listen to Local AM/FM Radio for an
(Local Radio delivers 10.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 7 hours and 27
minutes each day with All Forms of Ad-Supported Media. 69.7% listen to Local AM/FM Radio for an
avg. of 59.1 minutes/day. (Local Radio delivers 9.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 7 hours and 38
minutes each day with All Forms of Ad-Supported Media. 81.1% listen to Local AM/FM Radio for an

avg. of 64.7 minutes/day. (Local Radio delivers 11.4% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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46,586,506 or 76.8% of Adults 18 or older who Drank GATORADE in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 65. minutes every day representing 37.1% of all
time spent daily with Ad-Supported Audio.

Avg. Week Ah' ﬁggio (Persons & % Reach): Adults 18 or older
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Supported Local AM/FM Radio for an average of 66.7 minutes every day representing 37.3% of all

time spent daily with Ad-Supported Audio.
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- 806,629 or 68.4% of Adults 18 or older who Drank GATORADE in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 56.9 minutes every day representing 34.8% of all
time spent daily with Ad-Supported Audio.
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- 631,005 or 69.7% of Adults 18 or older who Drank GATORADE in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 59.1 minutes every day representing 34.% of all
time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older .

Local AM/FM Radio

- 906,409 or 81.1% of Adults 18 or older who Drank GATORADE in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 64.7 minutes every day representing 39.4% of all
time spent daily with Ad-Supported Audio.
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| 46,586,506 or 76.8% of Adults 18 or older who Drank GATORADE in the past 7 days listen to Ad-

Supported Local AM/FM Radio for an average of 65. minutes every day representing 37.1% of all
time spent daily with Ad-Supported Audio.
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I 1,544,957 or 80.% of Adults 18 or older who Drank GATORADE in the past 7 days listen to Ad-

Supported Local AM/FM Radio for an average of 66.7 minutes every day representing 37.3% of all
GATORADE ¢ time spent daily with Ad-Supported Audio.
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| 806,629 or 68.4% of Adults 18 or older who Drank GATORADE in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 56.9 minutes every day representing 34.8% of all

time spent daily with Ad-Supported Audio.
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| 631,005 or 69.7% of Adults 18 or older who Drank GATORADE in the past 7 days listen to Ad-

G | G Supported Local AM/FM Radio for an average of 59.1 minutes every day representing 34.% of all
GATORADE &*Z time spent daily with Ad-Supported Audio.
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| 906,409 or 81.1% of Adults 18 or older who Drank GATORADE in the past 7 days listen to Ad-

Supported Local AM/FM Radio for an average of 64.7 minutes every day representing 39.4% of all
time spent daily with Ad-Supported Audio.
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46,586,506 or 76.8% of Adults 18 or older who Drank GATORADE in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Classic Hits, Country, and Classic Rock.
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1,544,957 or 80.% of Adults 18 or older who Drank GATORADE in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio, Hot AC,
Classic Hits, and Mexican Regional.
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806,629 or 68.4% of Adults 18 or older who Drank GATORADE in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Urban AC, Pop Contemporary Hit Radio,
Classic Hits, and Classic Rock.
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631,005 or 69.7% of Adults 18 or older who Drank GATORADE in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Country, Adult Contemporary,
Classic Rock, and Classic Hits.
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906,409 or 81.1% of Adults 18 or older who Drank GATORADE in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic Rock, Hot AC, and Pop
Contemporary Hit Radio.
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38,277,930 or 63.1% of Adults 18 or older who Drank GATORADE in the past 7 days watch Ad-
| G Supported Local TV Stations for an average of 85.7 minutes every day representing 32.9% of all time
GATORADE tﬂ spent daily with Ad-Supported Video.
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605,348 or 51.3% of Adults 18 or older who Drank GATORADE in the past 7 days watch Ad-
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e 22
s 7]
m mvy Hours+Minutes/day with
m m Video: Adults 18 or older
P —

PP —
EPE

P Sm——r

= who Drank GATORADE in the past 7 days

0.0%

49.4%

5:27

'WASHINGTON, DC

® WASHINGTON, DC

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

e

7.0%

aggaggiil
D o0
PR R R RN R

Local TV Stations

62.3

Amazon
Prime/IMDb/
FireTV...

AppleT
V+,fub
o,Plut
o,Tu...

YouTub
e Video
134

TikTok
14.4

Hulu/Hul
u+..

Non-Premium Cable TV

Networks
52.4

Roku +
The...

Local TV Stations

80.2

Non-Premium Cable TV

Rok
u+
The

Networks

792

YouTube m
Video
19.6

Amazon
Prime/IMDb
JFireTV...

Préemiu  Apple
TV+fu
bo,Plu

to,T...

Cable

TikTok
13.9

Hulu/Hul
u+..

= who Drank GATORADE in the past 7 days

B WASHINGTON, DC

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg.

Non-Premium Cable TV...
Local TV Stations
Amazon Prime/IMDb/FireTV
YouTube Video
TikTok
AppleTV+,fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Peacock
Paramount+
Netflix
Disney+
Roku + The Roku Channel
Premium Cable TV Networks

WASHINGTON, DC

Total persons:

55.8%

—m

el o

_ﬂ—

m

m-u-l—

P —

s |11

."

-

# who Drank GATORADE in the past 7 days

DMA Scarborough R1 2026: Mar25-Mar26

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

= A

who Drank GATORADE in WASHINGTON, DC
the past 7 days

= WASHINGTON, DC
Qual intab 1,180

 rime spent:

27 7%

i

o 5l o (]
ﬁﬁﬁa@iﬂﬂl
58 r3R oB8 T N SRR

All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations
59.1

Amazon
Prime/IMDb
[FireTV
26.3

Non-Premium Cable TV
Networks
49.7

AppleTv+,
fubo,Pluto
,Tubi,...

Netflix

YouTu
be
Video
134

TikTok

144 Hulu/Hu...

Local TV
Stations
5.3

Non-Premium
Cable TV
Networks

74.3

YouT
ube
Video
19.7

Amazon
Prime/IMDb/Fi
reTV
384

Hu

TikTok Netfl = lu/
13.9 ix Hu
109 |

AppleTV+
,fubo,Pl...

Sports

®w who Drank GATORADE in the past 7 days

drinks drank past 7 days: Gatorade

B WASHINGTON, DC

soefa.ai

® Share of Everything
for Anything N



477,408 or 52.7% of Adults 18 or older who Drank GATORADE in the past 7 days watch Ad-
Supported Local TV Stations for an average of 62.5 minutes every day representing 26.8% of all time
spent daily with Ad-Supported Video.
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717,769 or 64.2% of Adults 18 or older who Drank GATORADE in the past 7 days watch Ad-
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38,277,930 or 63.1% of Adults 18 or older who Drank GATORADE in the past 7 days watch Ad-
G Supported Local TV Stations for an average of 85.7 minutes every day representing 32.9% of all time
GATORADE spent daily with Ad-Supported Video.

Weekly 63.1% 63.9% Avg. Hours+Minutes/day with Ad-Supported
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1,481,776 or 76.7% of Adults 18 or older who Drank GATORADE in the past 7 days watch Ad-

Supported Local TV Stations for an average of 89.5 minutes every day representing 34.% of all time
spent daily with Ad-Supported Video.

|
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605,348 or 51.3% of Adults 18 or older who Drank GATORADE in the past 7 days watch Ad-
Supported Local TV Stations for an average of 59.1 minutes every day representing 29.6% of all time
spent daily with Ad-Supported Video.
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@ - 477,408 or 52.7% of Adults 18 or older who Drank GATORADE in the past 7 days watch Ad-
‘Z_f‘-,j G Supported Local TV Stations for an average of 62.5 minutes every day representing 26.8% of all time
GATORADE spent daily with Ad-Supported Video.
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, 717,769 or 64.2% of Adults 18 or older who Drank GATORADE in the past 7 days watch Ad-
/ f!‘ (<) P H“ Supported Local TV Stations for an average of 80.2 minutes every day representing 34.6% of all time

GATORADE t; spent daily with Ad-Supported Video.
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[ 38,277,930 or 63.1% of Adults 18 or older who Drank GATORADE in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local

News - Morning, Game Shows, and Movies.
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1,481,776 or 76.7% of Adults 18 or older who Drank GATORADE in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Comedies, Game Shows, and Dramas.
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2 605,348 or 51.3% of Adults 18 or older who Drank GATORADE in the past 7 days watch Ad-
(ﬁ? = wn c Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Local
GATORADE 8 News - Morning, Movies, and Game Shows.

Local TV Station Programs (Persons & % Reach): Adults 18 or older  Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
(averoge week) Totol Persons: )innlespeﬂ! [Average Bay)
Sports a 40,69

. i, T TP

N © - -t
e A A o
Game Shows mm Avg. Houwfﬂufes/day“’iﬂ’m"m s . uspense/C | I/Netwo : E uspense/ | /Networ
National/Network News mm TV Stations: Adults 18 or older m Movies rime rk News Movies Crime k News
LEEN =R 12.6 104 8.3 17.9 13.5 11.7

Food/Cooking Shows m 24.0% |

Mystery/suspense/Crime l!!!l!l-mm _ 1:20

Documentaries

(.(mledies Game Shows Game Shows Comedies
13.8 13.7 21.0 20.8

Local News -
Morning i
Mystery/S | Nationa 320 Mystery/S = National

m Food/ Doc
ﬂ E I % c = Cooki | Late ume
m Local News - Local News - 3 Local News- | Local News - ng | Night ntari
m Morning Late ari i Late Show | Talk es
& 219 % 12.1 &l 55 5 5 16.5 Siwe 8.0 7.4

who Drank GATORADEin  WASHINGTON, DC
Local News - Late the past 7 days

tate night Tak YRR -!!',.'!-

= who Drank GATORADE in the past 7 days B WASHINGTON, DC ® who Drank GATORADE in the past 7 days B WASHINGTON, DC
Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
{average week) I'aml!enam % Time Spent: (Average Doy}

Sports | RN
s R " .
Comedies M 33.1% Game Shows i Game Shows Comedies
Mo —T VU ; 137 : 210 193

SRR [— —
orames | % M ksl
same shovws [ e TP o Avg. Hours+Minutes/day with Ad- : : Myt L : o Sl
. Supported Local TV Stations: Adults Court Ebpets i Dxipi =
s P YR g Shows | e e
wesopcrcie. T PN >
tocal news - Late - Qe R

; By
Local News - Local News- | Local News- | /Networ | T2k~ T alfNet = Talk..
Late Night Talk 44.:3942

‘who Drank GATORADE in WASHINGTON, DC 1 I o - 1 work
d Morning Evening Late WS Evening Court Shows
the paci 7 daye 21.9 163 121 3 Food/Coo... 9. 229 17.9 New.. | Food/Coo...
courtshows I TR
® who Drank GATORADE in the past 7 days ® WASHINGTON, DC # who Drank GATORADE in the past 7 days B WASHINGTON, DC

e
139

® Share of Everything
WASHINGTON, DC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 1,180 al for Anything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadeasting, Inc. LLC. All rights reserved. - °

Sports drinks drank past 7 days: Gatorade



Local TV Station Programs (Persons & % Reach): Adults 18 or older
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477,408 or 52.7% of Adults 18 or older who Drank GATORADE in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Comedies, Local
News - Morning, Dramas, and Local News - Late.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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717,769 or 64.2% of Adults 18 or older who Drank GATORADE in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Morning, Local
News - Evening, Game Shows, and Movies.
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[ 47,825,767 or 78.8% of Adults 18 or older who Drank GATORADE in the past 7 days use Ad-
Supported Social Media for an average of 171.9 minutes every day representing 30.3% of all time
spent daily with Ad-Supported Digital Media.
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| 1,577,889 or 81.7% of Adults 18 or older who Drank GATORADE in the past 7 days use Ad-Supported
Social Media for an average of 165.4 minutes every day representing 30.5% of all time spent daily
with Ad-Supported Digital Media.
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932,150 or 79.% of Adults 18 or older who Drank GATORADE in the past 7 days use Ad-Supported
Social Media for an average of 153.6 minutes every day representing 29.8% of all time spent daily
with Ad-Supported Digital Media.
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[ 880,535 or 78.8% of Adults 18 or older who Drank GATORADE in the past 7 days use Ad-Supported
Social Media for an average of 200.7 minutes every day representing 35.8% of all time spent daily
with Ad-Supported Digital Media.
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- 1,279,842 or 66.3% of Adults 18 or older who Drank GATORADE in the past 7 days use Ad-Supported
Facebook for an average of 61.4 minutes every day representing 37.1% of all time spent daily with

e B
GATORADE BB Ad-Supported Social Media.
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| 869,569 or 73.7% of Adults 18 or older who Drank GATORADE in the past 7 days use Ad-Supported
Facebook for an average of 47.2 minutes every day representing 30.7% of all time spent daily with
Ad-Supported Social Media.
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| 679,447 or 75.% of Adults 18 or older who Drank GATORADE in the past 7 days use Ad-Supported
Facebook for an average of 62.9 minutes every day representing 37.7% of all time spent daily with
Ad-Supported Social Media.
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@ | 43,832,332 or 72.2% of Adults 18 or older who Drank GATORADE in the past 7 days use Ad-
: Supported Facebook for an average of 63. minutes every day representing 36.7% of all time spent
GATORADE &8 daily with Ad-Supported Social Media.
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| 1,279,842 or 66.3% of Adults 18 or older who Drank GATORADE in the past 7 days use Ad-Supported
Facebook for an average of 61.4 minutes every day representing 37.1% of all time spent daily with
Ad-Supported Social Media.
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rll | 869,569 or 73.7% of Adults 18 or older who Drank GATORADE in the past 7 days use Ad-Supported
8{7 Facebook for an average of 47.2 minutes every day representing 30.7% of all time spent daily with
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G @ - | 679,447 or 75.% of Adults 18 or older who Drank GATORADE in the past 7 days use Ad-Supported

_ Facebook for an average of 62.9 minutes every day representing 37.7% of all time spent daily with
GATORADE Ad-Supported Social Media.
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Facebook for an average of 74.2 minutes every day representing 37.% of all time spent daily with

G @ | 780,881 or 69.9% of Adults 18 or older who Drank GATORADE in the past 7 days use Ad-Supported
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 3,893,177;
Social Media: 3,045,307; Local Radio: 2,894,208; Non-Prem. Cable: 1,474,362; Local TV:
1,244,418 reaching Adults 18 or older who Drank GATORADE in the past 7 d

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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18,000,000
16,000,000
14,000,000
12,000,000
10,000,000
8,000,000
6,000,000
4,000,000

2,000,000

b’b > X3 o Q bﬁ
\"«\:" ,bm? 0’5’#,»?“;?‘, @'\ "’g?%”o, 065-;’.3. AR AR AR R R R R

Mon-Fri Local AM/FM Radio AQH
e Mon-Fri Non-Premium Cable TV AQH
e [Vion-Fri Digital Media (Less Social) AQH

e Mon-Fri Local TV Station AQH
e Mon-Fri Social Media AQH

RSN Q‘&ﬁ‘*\"’@'qq'g

80,000,000

70,000,000

60,000,000

50,000,000

40,000,000

30,000,000

20,000,000

10,000,000

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA 210 DMA Area Adults 18 or older

PP RPN P o PP R R R R R R A R o

16‘~?m°#@«p@«'b#,,s@a¢y LA Q'é?'.,geq

s Mon-Fri Local AM/FM Radio AQH
e Mon-Fri Non-Premium Cable TV AQH

e V] o1 Fri Local TV Station AQH
e Mon-Fri Social Media AQH

e Mon-Fri Digital Media (Less Social) AQH

USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 5157
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection

Sports drin,

Scarborough R1 2026: Jan 25-Mar26

ks drank past

® Share of Everything
for Anything _

soefa.ai

Qual Intab 24,338

7 days: Gatorade




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 146,510;
Social Media: 106,920; Local Radio: 95,118; Local TV: 53,687; Non-Prem. Cable: 52,285

GATORADE ¢ reaching Adults 18 or older who Drank GATORADE in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 66,240;
Social Media: 54,053; Local Radio: 49,322;: Non-Prem. Cable: 22,212; Local TV: 16,229
reaching Adults 18 or older who Drank GATORADE in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 51,772;
Local Radio: 39,274; Social Media: 38,354; Non-Prem. Cable: 17,513; Local TV: 14,072

GATORADE & reaching Adults 18 or older who Drank GATORADE in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are..
Local Radio: 57,361; Social Media: 56,058; Non-Prem. Cable: 28,659; Local TV: 22,802
reaching Adults 18 or older who Drank GATORADE in the past 7 days.

. All Other Digital Media: 67,778;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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50,885,537 or 83.9% of Adults 18 or older who Drank GATORADE in the past 7 days spend an
average of 54.7 minutes per day driving, seeing Billboards and Signs. 64.2% Listen to Local Radio
Stations Out-of-Home for an average of 39.4 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or old

Billboards & Signs (Weekly Drivers)

er

% Time Spent:
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

Total Persons:

(average week]

Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio
Gas Stations/Convenience Stores

Restaurants & Bars

% Time
%
o
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(Averoge Day,

1,586,604 or 82.1% of Adults 18 or older who Drank GATORADE in the past 7 days spend an average
of 44.1 minutes per day driving, seeing Billboards and Signs. 66.9% Listen to Local Radio Stations
Out-of-Home for an average of 40.4 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...
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Gas Stations/Convenience Stores
Shopping Malls
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Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

m

WASHINGTON, DC
the past 7 days

® WASHINGTON, DC

942,490 or 79.9% of Adults 18 or older who Drank GATORADE in the past 7 days spend an average of
67. minutes per day driving, seeing Billboards and Signs. 57.2% Listen to Local Radio Stations Out-of-
Home for an average of 34.5 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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| 3
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‘Grocery Stores

Billboards & Signs (Weekly Drivers)

773,520 or 85.4% of Adults 18 or older who Drank GATORADE in the past 7 days spend an average of
52.1 minutes per day driving, seeing Billboards and Signs. 58.3% Listen to Local Radio Stations Out-
of-Home for an average of 35.8 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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985,997 or 88.3% of Adults 18 or older who Drank GATORADE in the past 7 days spend an average of
69.6 minutes per day driving, seeing Billboards and Signs. 67.8% Listen to Local Radio Stations Out-
of-Home for an average of 39.2 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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50,885,537 or 83.9% of Adults 18 or older who Drank GATORADE in the past 7 days spend an average of
54.7 minutes per day driving, seeing Billboards and Signs representing 32.8% of all Time Spent with Ad-
Supported Out-of-Home Media.
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Out-of-Home Media: Adults 18 or older
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1,586,604 or 82.1% of Adults 18 or older who Drank GATORADE in the past 7 days spend an average of

G \ ,L 44.1 minutes per day driving, seeing Billboards and Signs representing 26.3% of all Time Spent with Ad-

GATORADE &8 Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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(‘} 942,490 or 79.9% of Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 67.
: ? — wn c minutes per day driving, seeing Billboards and Signs representing 36.8% of all Time Spent with Ad-

Supported Out-of-Home Media.
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@ = 773,520 or 85.4% of Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 52.1

G 5 minutes per day driving, seeing Billboards and Signs representing 31.5% of all Time Spent with Ad-
GATORADE ﬁﬁti Supported Qut-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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985,997 or 88.3% of Adults 18 or older who Drank GATORADE in the past 7 days spend an average of 69.6
minutes per day driving, seeing Billboards and Signs representing 40.3% of all Time Spent with Ad-
Supported Qut-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

o A "Share of Ad-Supported OOH Media"

88.3% 89.1%

78.9%

67.8%

19.3%

Weekly
Total

Persons
Reached:

Billboards & Signs.

R s

Daily Minutes

Al
with Ad-Supported Tens

3,228,238
Walking in Towns,
Average (Weekly Drivers) Cities, Downtown

97.7% 98.3%
e

who Drank GATORADE in PHOENIX
the past 7 days

65.7%

46.4%

22.9% 39 3%

II ||| 1 024,060
'Podca

17.7%

11.6%

10.4%

—
B 2,333,827
Gas

Stations/Convenience
Stores

22,156

Rest'auran!s1 ﬁo%;%: Shopping kflsgﬁ-s,u Stadiums & f\renas Health ClubsTGyms

,091, 4,737,4
Grocery Stores

OOH Media:
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1,586,604 or 82.1% of Adults 18 or older who Drank GATORADE in the past 7 days spend an average
of 44.1 minutes per day driving an average of 25.7 miles each day and are 40.3% more likely to use I-
57 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
26.0%

Dan Ryan Expressway (I-90/1-94)
Eisenhower Expressway (I-290)
Kennedy Expressway (I-20/1-94)
Edens Expressway (1-94)

Cicero Avenue

I-57

Harlem Avenue

Us 30

Tristate Tollway (1-294/1-94)
LaGrange Road

1-355/Veterans Memorial Tollway
Stevenson Expressway (I-55)
Route 34 (Ogden Avenue)
Western Avenue

Route 59

Route 38 (Roosevelt Road)

us 20

Route 64 (North Avenue)

us 83

I-65

Jane Addams Memorial Tollway (I-90)
Touhy Avenue

Fullerton Avenue

Ronald Reagan Memorial Tollway (I-88)
Route 41

Route 31

® who Drank GATORADE in the past 7 days

CHICAGO DMA

Scarborough R1 2026: Feb25-Feb26
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64,3 | 13.7%
868,811 11.4%
12.8%
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B+
890,309 11.6%
2 8 11.9%
845,768 11.1%
11.7%
756,603 9.9%
873,440 11.4%
11.2%
878,717 11.5%
) 11.1%
731,949 9.6%
] 10.3%
604,280 7.9%
9.8%

Avg. Hours+Minutes/day Driving:
Adults 18 or older
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508 835
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559,004

86 7.9% .
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Top-26 Residential Zip Codes: Adults 18 or older

60639
60638
60618
60632
60622
60629
60505
60087
60641
60148
60617
60626
60804
60103
60612
60139
60073
60614
46323
60643
60140
60008
46356
60651
60608
46327

2.62%

169,603 2.22%

2.25%

3
%

2.20%

2.01%
1.14%

:

0.78%
1.39%
907 1.65%
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e
%
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e
1.05'
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1.31%

ED B

u
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E» EY

¥

1.28%
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1.25%
0.44%

1.25%
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2
&
g
¥
o
o
®

o
5
s
=
=
et
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[
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W
®

m 1.03%
0.48%
0.64%
r 0.96%
0.31%
0.45%
0.91%
0.91%
0.33%

Sports drinks drank past 7 days: Gatorade

Top-26

60657
60607
60623
60085
60611
60608
60139
60014
60007
60632
60606
60073
60120
46322
60651
60605
60609
60432
60101
60173
60439
60643
60140
53105
60160
60639

36,718

.I
§H"8
;&.*
R

Employment Zip Codes: Adults 18 or older
F 1.62%
45 881 0.60%
1.33%
0.87%
PE— 1.27%
0.54%
1.17%
0.59%
1.12%

0.64%

B — o7
0.75%
F 1.09%
0.28%

P

0.61%
r 1.08%

0.38%
BB o — 1.05%
0.30%

0.28%
P 0.88%
0.32%
m 0.86%
0.35%
r 0.85%
0.30%
e
30,682 0.52%
m 0.82%
0.36%
m 0.82%
0.33%
0.79%
28,540 0.37%
w 0.78%
0.25%
M 0.73%
0.27%
m 0.73%
8 0.31%
0.71%
0.29%
0.71%
0.18%
0.70%
0.22%
0.69%

0.41%
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

1-95/1-495/Capital Beltway

1-66

I-295/Baltimore Washington Parkway
Route 1

Route 28

Route 50/New York Avenue

Route 355/Rockville Pike/Wisconsin Avenue
Pennsylvania Avenue

Route 301

14th Street

East-West Highway

Route 185/Connecticut Avenue
Route 29/Colesville Road

Route 15

New Hampshire Avenue

K Street

Veirs Mill Road

16th Street

Constitution Avenue
Route 97/Georgia Avenue
H Street/Benning Road
Randolph Road
Independence Avenue
Route 5/Branch Avenue
Route 17

» who Drank GATORADE in the past 7 days

WASHINGTON, DC DMA

Scarborough R1 2026: Mar25-Mar26

0,439 49.2%
2,660,122 45.0%

3 13.9%
757,953 13.1%
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VR 7.0%
440 7.6%
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413 7.2%

7.5%

7.2%
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7.0%

416,928 L
1 6.9%
364,500 [ETY
206,27 88X 1’

44 7.7%

3 5.1%
RS 4.4%

Avg. Hours+Minutes/day Driving:
Adults 18 or older

Avg. Miles/Day 0:53
Driving: > 30.9
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Top-26 Residential Zip Codes: Adults 18 or older

8 2.45%
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21740 m 0.93% 230
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22193 94,425 1.63%
20774 R o o . 1.97%
20164 o 1.85%
3 1.79%
20009 63,604 1.10%
22152 v Lp1%
20002 L
of A
s 2
1.49% 3
22701 P e ﬁ ﬁ
s e fa
1.39%
20110 [rFn; 147%
3 73 1.33%
20878 1165
20000 [ 1%
22042
20874 [LE:PL I .77%
F K 1.12%
22485 FERER] 0.33%
20706 M 0.51% L3N
5 1.07%
22191 53957 0.93%
4 1.06%
20001 P 0.023
2076 PR
20657 TR 1.02%
12,01 1.02%
ELUL .

Sports drinks drank past 7 days: Gatorade

942,490 or 79.9% of Adults 18 or older who Drank GATORADE in the past 7 days spend an average of
67. minutes per day driving an average of 39. miles each day and are 35.6% more likely to use I-
295/Baltimore Washington Parkway than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older

22030 m 3.13%
20006 5SS 3.02%
210 R T

2790 o

20774 W 1.64%

22701 (00.00%

00.00%
22315 go0%
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773,520 or 85.4% of Adults 18 or older who Drank GATORADE in the past 7 days spend an average of
52.1 minutes per day driving an average of 30.3 miles each day and are 76.3% more likely to use 6th
Avenue (Seattle) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older

S e o | OBBOL e Ter s Ao oBB0L B O —

1-405 1,249,256 27_393(:116% 98023 1.26% % 98002 m
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Highway 99 (Aurora Ave, Evergreen Way,... B Erii | 22.9% 98597 — 2.80% 98133 — 201%
Highway 167 (River Road) [FRETemege 16.6% 98002 B 2.42% og032 [P y 20

1st Avenue (Seattle) 13.6% 98501 [EASTIRERSIN 215% 98101 1

Highway 512 g 12.0% 98133 R Yo% 98001

Pacific Avenue (Tacoma) Fpe 7.0 " 98391 [EPOIENEN 181% 98012

Highway2 SRR 40 7% 98375 P e L6%% 98532

South Tacoma Way 0™, 9.1% 98101 [EESTTII La8% 98188

West Seattle Bridge [, 5% 98036 M 2.0 98122

0.69% i
05!
Fremont Bridge e 98290 o TN @8 ﬁ 98023
Meridian Avenue/Highway 161 (Puyallup) m,;ﬁ“ 98270 M%“”‘ Hl ﬁ 98052

6th Avenue (Seattle) FEES9 68% 98012 P 98363
= 60,5 -38%
Highway 520 S008 7% 98223 [REERRNOTE 138 98125
Highway 500 P79 6.6% 98168 - 130% 98248
Lake City way S .53 98203 PR 00s ™ 98223
Narrows Brides 55188 6.4% ogsga LSSEEN 1.31% aR117
Narrows Bridge 4% A 0.39%
6th Avenue (Tacoma) RS 0.4% 98001 i 98104
East Marginal Way E % 98125 o 98105
Canyon Road East mg,?‘ Avg. Hours+Minutes/day Driving: | 98532 r{: 29% 1.14% 98168
Ballard Bridge ‘!5.'35525 Adults 18 or older 98579 r 1.14% 98103
Highway 522 ﬁéﬁc’f 98363 AT 1i0% T
Denny Way g™ 53% Avg. Miles/Day og104 pEASO 110% 98155
] o Driving: » 33.4 aESbi. 1.08% 98134
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

I-10

1-17

Indian School Road

McDowell Road

Camelback Road

Red Mountain Freeway (NE Loop 202)
Superstition Freeway (E Hwy 60)
7th Avenue

Highway 51

Thomas Road

Chandler Blvd

7th Street

Santan Freeway (SE Loop 202)
Bell Road

Scottsdale Road

Central Avenue

Pima Freeway (NE Loop 101)

Agua Fria Freeway (NW Loop 101)
32nd Street

Price Freeway (SE Loop 101)
Washington Street

44th Street

Cave Creek Road

Arizona Avenue/Country Club
Deer Valley Road

w who Drank GATORADE in the past 7 days

PHOENIX DMA

Scarborough R1 2026: Feb25-Feb26
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40.8%
33.6%

865,588 18.0%

Avg. Hours+Minutes/day Driving:
Adults 18 or older

Avg. Miles/Day
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Top-26 Residential Zip Codes: Adults 18 or older

85353
85323
85225
85008
85029
85132
85541
85142
85209
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86442
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85224
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Sports drinks drank past 7 days: Gatorade

Top-26 Employment Zip Codes: Adults 18 or older
4.41%

85353
85224
85142
85282
85042
85210
85225

M_ 1.44%

1.53%

985,997 or 88.3% of Adults 18 or older who Drank GATORADE in the past 7 days spend an average of
69.6 minutes per day driving an average of 40.5 miles each day and are 44.% more likely to use 7th
Avenue than the Metro average.
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Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

Catalogs

Magazines

who Drank GATORADE in the
past 7 days

rzsns o

® who Drank GATORADE in the past 7 days muUsa

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

20,708,176 or 34.1% of Adults 18 or older who Drank GATORADE in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 30.7% of all time

spent daily with All forms of Print Media.

% Time ns SHeat;

*

s

Local Daily
Newspaper(s)
(Sunday)
125

§

o 5 B g sl
- o Mo T Ma TN Yo
SER TR SR SR TR YR YR TR (T [

New York Times
(Daily+Sunday)
10.3

Wall Street Journal
(Daily)
9.4

USA Today (Daily)
9.2

Local Daily
Newspaperis)
(Daily
8.2

New York Times

Magazines
8.1

Local Daily
Newspaper(s)
(Sunday}
12.8

Newspape

MNew York Times
{Daity+Sunday)
9.7

Wall Street Journal
(Daily)
9.2

Magazines

Local Daily
Newspaper(s)
(Daity+Sunday)
9.1

USA Today (Daily)
9.0

Local Dai New York Times
) (Daity (Daily}

84 7.6

Direct Mail
Advertising
(excluding
Catalogs)
7.5 7.4

Caralogs
3.6

AL

# who Drank GATORADE in the past

7 days

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

‘Wall Street Journal (Daily)

All Local Weekly Newspapers

UsA Today (Daily)

Catalogs

Magazines

Books

USA USA Projection

Scarborough R1 2026: Jan 25-Mar26
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Avg. Hours+Minutes/day with Ad- =
Supported Print Media: Adults 18 or older,

musa

% Time Spent.

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
{Sunday)
125

New York Times
(Sunday)
12.4

Wall Street Journal (Daity)
9.4

Local Daily
Newspaper(s) Newspaper(s)
(Daily+Sunday) (Daily
B89 8.2

Local Daily

New York Times (Daily)
8.2 Direct
Mail
Advertisi
ng
(excludin

Magazines
8.1

E
Catalogs)
75

Local Daily
Newspaper(s)
(Sunday)
12.3

New York Times.
(sunday)
1.7

Wall Street Journal

Local Daily Newspaper(s)
(Daily
8.4

Local Daity
Newspaper(s)
(Daity+Sunday)

(Daily)
9.2 9.1

New York Times
(Daily) Magazines
7.6 75

Direct Mail Advertising {excluding
Catalogs)
7.4

USA Projection
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Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Magazines

Catalogs

USA Today (Daily)

Totol Per
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Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

= ko = -
f CRe rie YR NRE £Re 8 R rie 1N
B AR OGP A AP A O A R N b

23.:‘%6 ‘who Drank GATORADE in the
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843,966 or 43.7% of Adults 18 or older who Drank GATORADE in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.7 minutes every day representing 34.8% of all time

spent daily with All forms of Print Media.

CHICAGO

Local Daily
Newspaper(s)
(Sunday)
13.6

New York Times
{Daily+Sunday)
114

Local Dally
Newspaper(s)
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9.7

USA Today (Daily)
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9.1 75

Local Daity
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Wall Street Journal
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8.7 85

New York Times
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13
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New York Times 8.1 7.9
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. Direct Mail et
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8.8 75

uew York
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All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Magazines
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USA Today (Daily)

Books
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New York Times
{sunday)
13.8

Local Daily
Newspaper(s)
(Sunday)
136

Local Daily Newspaper(s)

(Daily
9.1

Local Daily
Newspaperls)
{Daily+Sunday)
9.7

Wall Street
Journal (Daity)
9.7

New York Times
(Daily) Magazines
8.9 85

Direct Mail Advertising (excluding
Catalogs)
1.5

Local Daity
Newspaper(s)
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New York Times
(sunday)
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Newspaper(s) Wall Street Journal
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375,890 or 31.9% of Adults 18 or older who Drank GATORADE in the past 7 days read Local Daily

Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing 29.7% of all time

spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media {% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Totol Per

Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

PP

» who Drank GATORADE in the past 7 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

I

who Drank GATORADE in the
past 7 days

=
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Wall Street Journal
(Dailty}
91

Local Daily

New York Times
(Daily)
USA Today {Daily) 8.1

Newspaper(s)
{Daily

Direct Mail
Advertising
New York Times (excluding
(Daily+Sunday) Catalogs)
9.7 7.7

Local Daily
Newspaper(s)
(Sunday)
121

Magazines

Local Daity

Newspaper(s}
New York Times (Daily+Sunday)

[Sunday) 93 2.0
120

Local Daily
Newspaper(s) (Daily (Daity)
New York Times 87 82
(Daily+Sunday)
10.14

Direct Mail
Adventising
Newspaper(s) Wall Street Journal {excluding.
(Sunday) (Daily) Magazines Catalogs)
13.1 95 7.8 23

Local Daily

USA Today (Daily)

New York Times

Catalogs

3.7

AlL.

® WASHINGTON, DC

= who Drank GATORADE in the past 7 days

B WASHINGTON, DC

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Total persans:

Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

Books

WASHINGTON, DC

(a5
P00

5%

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older

Day Ad-Supported Print Media (% Time Spent & Av:

g. Minutes/day Spent): Adults 18 or older

2.7%

® who Drank GATORADE in the past 7 days
Scarborough R1 2026: Mar25-Mar26

Local Daily
Newspaper(s)
(Daily+Sunday)
8.6

USA Today (Daily)
98 New York Times
(Daily)

Local Daily
81

Newspaper(s)
(Sunday)
12.1

New York Times
(Daily+Sunday) Local Daily Newspaper(s)
9.7 (Daily
79

Direct Mail Adver
(excluding Cataly

New York Times Magazine

(sunday)

Wall Street Journal (Daily)
114 91 1.7

Local Daily
Wall Street Journal
Local Daily m; 2"
Newspaper(s)
(Sunday}
131

New York Times.
(Daily)
8.2 7.8

New York Times Local Daily Newspaper(s)
{Sunday) (Daity

Newspaper(s)
{Daily+Sunday)
93

Magazines

Direct Mail Advertising (excluding
Catalogs)
12.0 87 73

W WASHINGTON, DC

Qual Intab 1,180

All Graphs and soefo.oi Data Modelmg Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Totol Pes

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

Books

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines

P
R 2™

' who Drank GATORADE in the past 7

who Drank GATORADE in the

309,561 or 34.2% of Adults 18 or older who Drank GATORADE in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day representing 27.4% of all time
spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

SEATTLE-TACOMA
past 7 days

days W SEATTLE-TACOMA

rm

Local Daily
Newspaper(s)
Local Daily (Daity+Sunday)
Newspaper(s) (Sunday)
120

Magarines
New York Times.
(DailysSunday)
2.9

Direct Mail

Advertising

{excluding

Catalogs)
7.6

Local Daity
Newspaper(s)
(Sunday)
12.9

New York
Times (Daily)

USA Today (Daily)
89 7.7

‘Wall Street Journal
(Daily)
5.2

Local Daily
Newspaper(s) {Daily
8.4

New York Times
(Daily+Sunday)
9.9

Direct Mail
Advertising
{excluding
Catalogs)

USA Today (Daily)
9.7 7.6

Magazines

Lacal Daily
Newspaper(s)
{Daily+Sunday)
9.2

New York Times
(Daily)
7.7

Caralog
s
34

6.6 All..

= who Drank GATORADE in the past 7 days

u SEATTLE-TACOMA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines

Books

SEATTLE-TACOMA

Totof persans:

e 8
P
O SR

= who Drank GATORADE in the past 7 days

Scarborough R1 2026: Mar25-Mor26
All Graphs and soefa.ai Data Modelmg Copyright © 2026

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or olderm

who Drank GATORADE in the SEATTLE-TACOMA
past 7 days

WSEATTLE-TACOMA

Qual Intab 674

ubbard Broadcasting, Inc. LLC. All rights reserved.

Day Ad-Supported Print Media (% Time Spent & Av:

g. Minutes/day Spent): Adults 18 or older

New York Times

{Sunday)
121

Local Daily

Newspaper(s)

(Sunday)
120

New York Times
(Daily+Sunday)
9.9

Wall Street Journal
“’;g"' Local Daily
“ Newspaper(s)
(Sunday)
129

USA Today (Daity)
89

Local Daily
Newspaper(s) (Daily

Direct
Mail
Advertisin
B
(excluding
Catalogs)
7.6

New York Times
(sunday)
122

Magazines
.7

New York Times (Daily}
7.7

(Dalty+sunday)

USA Today [Daily)
9.9 9.7

New York Times

(Daily)
1.7

Local Daily Newspaper(s)
{Daity Magazines
84 6.6

Wall Street Journal
(Daily)
9.2

Direct Mail
Advertising
{excluding
Catalogs)

= who Drank GATORADE in the past 7 days

Sports drinks drank past 7 days: Gatorade

= SEATTLE-TACOMA

soefa.ai

® Share of Everything
for Anything é



222,520 or 19.9% of Adults 18 or older who Drank GATORADE in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.5 minutes every day representing 27.6% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

# Time spent:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)
Books

All Local Weekly Newspapers

New York Times (Daily)

Wall Street Journal (Daily)

New York Times (Daily+Sunday)
Catalogs

New York Times (Sunday)

USA Today (Daily)

Magazines

m
' _M""

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

FBaT
et [ " B 0:13 |
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Local Daily
Newspaper(s)
(Sunday)

117

New York Times

(Daily+Sunday)
82

Local Daily
Newspaper{s)
(Daily+Sunday)
85

Wall Street Journal
(Daity)
84

Local Daily
Newspaper(s) (Daily | Magazines
8.0 7.8

Direct Mail
Advertising
(excluding
Catalogs)
'}

‘Wall Street Journal
(Daily)
9.7

USA Today (Daily)
9.8

Local Daily
Newspaper(s)
(Sunday)
14.2

Local Daily Local Daily New York Times
Newspaper(s) Newspaper(s) (Daily (Daily)
(Daily+Sunday) 9.2 76

10.0

Catalogs

Advertising 36

(excluding
Catalogs) Magazines
7.4 68

New York Times.
(Daily+Sunday)
9.9 Al

¥ who Drank GATORADE in the past 7

days H PHOENIX

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Av,

Total persons:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

All Local Weekly Newspapers

New York Times (Daily)

Wall Street Journal (Daily)

New York Times (Daily+Sunday)
Catalogs

New York Times (Sunday)

USA Today (Daily)

Magazines

Books

DMA
All Graphs and soefa.ai Data Medeling Copyright © 20.
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Sa:rrborough R12026: Feb25-Feb26 Qual Intab
6 Hubbard Broadcasting, Inc. LLC. All nghts reserved.

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or oln‘erm

592

g. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
(Sunday)
1.7

New York Times
{sunday)
10.8

New York Times.
(Daity+Sunday)
9.2

USA Today (Daily)
84

Local Dail
Wall Street Newspaper(s|
Journal {Daily) (Daily
84 8.0

Magazines
78
Direct
Mail
Advertisin

€

(excluding

New York Times (Daily) Catalogs)
1.7 74

New York Times.
(Daily+Sunday)
Local Daily 9.9
Newspaper(s)
(Sunday)
14.2

USA Today (Daily)
9.8

Direct Mail
Advertising

Local Daily Newspaper(s)
{excluding Catalogs)

(Daily
9.2

‘Wall Street
Journal

New York Times
(Sunday) (Daity) New York Times (Daily) = Magazines
122 7 76 6.8
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G (P "Advertising Actions"
|

' P18+ who Drank GATORADE in the past 7 days (Shopped/Visited/Bought past 3mos Due

GATORADE édl‘

to Ads on %)
Social Media
Websites
Direct Mall

Broadcast, Cable, & Sat TV

63,738,660

Video Streaming Services priryn 15.5%

Local AM/FMRadio  gremyyer )
Cable TV Networls
Padcasts

Audio Streaming Services

29,182,413 10.7%
Billboards  ghprepmm 10.0%
Newspapers phygrn 11.0%
m P18+ who Drank GATORADE in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA Scarborough R12026: Jan25-Mar26  Qual Intab: 5157 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. so e fa . al for Anything =

Sports drinks drank past 7 days: Gatorade



"Advertising Actions"

G f =CHI

GATORADE ¢ P18+ who Drank GATORADE in the past 7 days (Shopped/Visited/Bought past 3mos Due
to Ads on %)
Websites 27..668,570-0
Social Media z:,ssé,s-é:o 37.8%
DirectMail oy

Broadcast, Cable, & Sat TV 1738476 e

Local Broadcast TV 1,258 700

Cable TV Networks '1065 e

Local AM/FM Radio

1 ,26?,446 16.6%

Video Streaming Services Boi550 o

Billboards gvese 10.2%

Audio Streaming Services

908,549 T 11.9%
Newspapers | : CHICAGO

833.372 10.9%

)

Podcasts i T

® P18+ who Drank GATORADE in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

CHICAGO DMA Scarborough R12026: Feb25-Feb26 QualIntab: 968 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright @ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S 0 e a . al for Anything «
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G fﬁ? "Advertising Actions"

\
|
|

,’7:
GATORADE r‘;%l

P18+ who Drank GATORADE in the past 7 days (Shopped/Visited/Bought past 3mos Due
to Ads on %)

Social Media

2,592,628 44.9%

Websites 2,258,481 39.1%
Direct Mail 1,681,179 29.1%

Broadcast, Cable, & Sat TV

1,518,699

Video Streaming Services 1.045.974

Local AM/FM Radio  p228.28 |
Billboards

Audio Streaming Services 719,147 A
Podcasts e T
Cable TV Networks 845.903 T
] : WASHINGTON, DC
Local Broadcast TV e 13.6% _
Newspapers ST B
= P18+ who Drank GATORADE in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WASHINGTON, DC DMA  Scarborough R12026: Mar25-Mar26  QualIntab: 1180 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything =
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§

"Advertising Actions"”

P18+ who Drank GATORADE in the past 7 days (Shopped/Visited/Bought past 3mos Due

G
GATORADE r£L

to Ads on %)
Social Media
Websites 3 675,024 36.6%

Direct Mail St

Broadcast, Cable, & Sat TV
Podcasts 698,070 15.2% N

Video Streaming Services el 14.3%
Audio Streaming Services Calie 9.5%

Cable TV Networks s '339 -

Local AM/FMRadio  petedes 12.4%

Local Broadcast TV
_ : - SEATTLE-TACOMA

Newspapers e e
P18+ who Drank GATORADE in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
N P18+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
SEATTLE-TACOMA DMA  Scarborough R1 2026: Mar25-Mar26  Qual Intab: 674 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. soera.ail for Anything e
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GATORADE a8
Social Media
Websites
Direct Mail
Broadcast, Cable, & Sat TV

Local Broadcast TV

"Advertising Actions"

P18+ who Drank GATORADE in the past 7 days (Shopped/Visited/Bought past 3mos Due
to Ads on %)

1,739‘,588‘ 36.1%
1,702,091 35.3%
1,.355,2.69 28.8%

1,082,604 22.5%

765,257 15.9%

Local AM/FM Radio

746,125 15.5%

Cable TV Networks

Video Streaming Services
Podcasts

Billboards

Audio Streaming Services

Newspapers

752,971 15.5% N

605,172 12.6%

.

632,034 13.1%

450,393 9.3%

: : PHOENIX
539,630 11.2%

556,207 11.5%

¥ P18+ who Drank GATORADE in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

PHOENIX DMA  Scarborough R12026: Feb25-Feb26  Qualintab: 592 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S 0 e a . al for Anything =
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